
www.TextileExcellence.com

October 1-15, 2020  Textile Excellence 3

Textile Excellence organ-
ised a webinar `Is the
momemtum picking

up?' as part of the inaugural
session of the vTexShow. V.
K. Singh, Additional
Secretary, Ministry of
Textiles, Government of
India, was the chief guest at
the e-function. Other pan-
elists at the webinar included
G. V. Aras, Director, A.T.E.
Enterprises, Sanjeev Bhartia,
Marketing Director, Dhanesh
Weaving, and Arindam Saha,
Associate Partner, PwC India.

According to G.V. Aras,
there are clear signs that the
momentum is picking up.
"The industry has reached a
level of 60-70% of capacity
utilisation. 

And some segments
especially home textiles and
sheeting and terry towels are
doing very well. Order flow
from US has started. Most of
the good players are booked
till end of this year. 

And this has had a posi-
tive impact on the back
processes, with the effects
being felt in the spinning sec-
tor too. So spinners also
have higher capacity utilisa-
tion, margins are better, and
we are seeing good head-
winds for weaving and pro-
cessing." 

Another segment that has
done very well during the
lockdown and beyond is
technical textiles - specifical-
ly geotextiles and medical

textiles. "As far as technolo-
gy players are concerned, we
have started getting busi-
ness. Momentum has just
begun since last month and I
am hopeful that this will con-
tinue. 

There is a short term pain
for sure. But with renewed
energy of the industry, and
the support from the govern-
ment , I am sure India will
ultimately emerge a benefici-
ary, and gain global market
share. For machinery play-
ers, turnaround may happen
from the first or second quar-
ter of 2021," he said.

Opportunities galore for
the Indian textile industry

Aras is upbeat about the
opportunities that exist for
the Indian textile industry
today. "I believe these are
the best times for the indus-
try. We just need to change
our attitude, mindset, think
outside the box, and move
out of our comfort zone.
There is a Rs 25000-30000
crore market wide open to
the industry, just in the
domestic market. Exports is
another bonus." 

And the opportunity lies in
import substitution. "India's
export basket is cotton-dom-
inated. For synthetics and
performance fabrics we
depend on imports. I'm
happy to see there is a reali-
sation in the industry and in
the government to support
the shift towards synthetics."
Today, almost 80-90% of
synthetic based fabrics are
imported from the Far East,
and mainly from China.
"Activewear is a fast-growing
segment globally. 

Indian manufacturers
need to move fast, improve
finishing capabilities as
activewear fabric has a high
spandex content. Once we
have quality finishing, this is
a huge opportunity waiting to
be tapped," stressed Mr Aras.
He also gave the example of
baggage fabric, which is
again dependent on imports
from China. 

He further underlined the
need to explore new mar-
kets. "In the EU, Indian
exporters face competition
from Vietnam, Pakistan,
Bangladesh, who enjoy pref-
erential trade with Europe.
We need to explore new mar-
kets. 

Japan is a very important
market, and India accounts
for just 1.5% of Japan's tex-
tile and clothing imports. The
reason for this tiny share is
not being able to meet
Japanese quality standards.
This is a small hurdle for an
industry that boasts of the
best technologies and minds.
Relations between India and
Japan have never been bet-
ter, you cannot have any
other opportunity like this."

‘Focus on quality to beat
China hollow’

Conforming to Aras's
views, Sanjeev Bhartia,
Marketing Director, Dhanesh
Weaving, added, "When I
was in the US for the last five
months, I realised that
Americans are not at all
happy to buy ̀ Made in China'
today. And that's why we
could be successful in the US
market. 
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You have to come out with
a quality product and you can
beat China hollow."
According to Arindam Saha,
Associate Partner, PwC India,
"There is a fall in China's

apparel exports. Brands are
increasingly looking for a
China alternative. Some of
the brands for the first time,
have started placing orders in
South india. Overseas manu-
facturers have been advised
to exit China. However, India

is not the first choice for relo-
cating. Vietnam is. 

It is imperative for Indian
textile manufacturers to
stand strong and tall and
showcase agility. We have to
show the buyers we can
deliver quality at competitive

cost."
According to Aras, "Cost is

where India takes a beating.
And mainly logistics cost,
because the value chain is
scattered across the country.
But we still have hope, some
of the Indian states have low
manufacturing and logistics
costs, and we must explore
setting up large capacities in
these states."                       

for other functions such as
human resource manage-
ment. We could also witness
non-core activities, such as
finance, HR, getting out-
sourced."

"There is an urgent need
to upskill workers. Many peo-
ple have lost their jobs during
the pandemic. And unless
and until we upskill them,
they might find it difficult to
get back to their original
work. I see there is a tenden-

cy now to depend less on
humans and semi-automate
or automate processes, so
that factories can continue
production even in unfore-
seen circumstances."

So, the major trends in
the new normal are consoli-

dation, geographical reorien-
tation, responsible consump-
tion, sustainability, digital
technology, automation and
upskilling.                         
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that we follow," informed
Kalyan. 

Is the investment of time,
effort and money towards
GOTS certification worth it
for Sri Kalyan Export?  "We
will proudly say 100% YES to
this. Whatever investment
we have put in to achieve
GOTS standards, it's benefi-
cial to our company, our
workers, our buyers and the
environment in a big way."
Mr Kalyan added, "We proud-
ly say it's our 10th year of
being associated with GOTS

Certification. It really bene-
fits our company. Now our
GOTS certified production is
nearly 60% of our total vol-
ume of goods.In fabrics, gar-
ments, bagsand home textile
products,we are working to
increase the volume in GOTS
certified products. Because
of following GOTS criteria
like social aspects, workers
welfare, environmental wel-
fare, etc., we are also eligible
to be certified in SA 8000,
SEDEX, Fair Trade,Oeko-Tex
etc. With each new version,
GOTS makes us learn new
things and implement this in

our policy and working.
Thanks to GOTS Team for
helping us to achieve these
milestones."

GOTS works with the
industry to make it more
sustainable

"We at GOTS are tireless-
ly working to achieve our
vision - that is - organic tex-
tiles will become a significant
part of everyday life,
enhancing people's lives and
the environment. We actively
engage with the companies
in the whole supply chain in
production countries as well

as buying houses, brands
and media. Regional repre-
sentatives conduct initial
consulting for the companies
and our people are present in
most of the industry events
to spread knowledge about
sustainability and GOTS. We
invite you to our booth at
vTex by Textile Excellence as
well as our YouTube channel
for exciting new content,"
said Sumit Gupta, Deputy
Director, Standards
Development & Quality
Assurance, GOTS.               
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Geographical Reorientation, Responsible
Consumption, Digitization, Upskilling Are
Emerging Trends
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